Bernard A Jordan, Jr.
10923 Carter Road
Yazoo City, M® 39194

June 19, 2001

Whitney Rick, Chief

Research and Promotion Staff, Cotton Program
Agricultural Marketing Service

USDA, Stop 0224

1400 Independence Avenue, SW

Room 2641-S South Building

Washington, DC 20250-0224

Reference docket CN-01-002 Federal Register Vol. 66 No. 58 March 26, 2001

Dear Mrs. Rick

The Cotton Research and Promotion Program is one of the great success stories of the
past twenty five years. The research and marketing efforts of Cotton Incorporated are the
primary reason that cotton production is still a viable industry in the U nited States.

As a producer and also an Alternate Director of Cotton Inc., [ have firsthand knowledge
of the excellent services that the Cotton Research and Promotion Program provides for
producers, merchants, mills and consumers. A referendum on the Cotton Research and
Promotions Act is not necessary. The referendum would be a costly and time consuming
interruption to the activities of the Cotton Board.

The majority of producers in my area are well satisfied with the Cotton Research and
Promotions Program as it now functions. I know of very few producers that do not feel
that their assessment dollars are well spent.

Sincerely,
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Bernard Jordan, Jr.
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